
Sales Best Practices

   Successful tactics!





• Meeting Setter/Door Opener

• cadence

• Egifts, Sendoso Direct

• Follow-Up - Marketing Driven ABM campaigns


• Meeter Reminder 

• semi-automated morning of meeting

• Egifts


• Deal Accelerator 

• manual 1:1

• Amazon Sends, Sendoso Direct


• Closed/Won Deal 

• automated 

• Bundle/Swag Bomb

Common Sales Use Cases
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Creativity is the new sales hack

The Art of the Send


Step 1: Research and understand your recipient so you can deliver 
something relevant to your contact. 

Remember: You’re trying to achieve a certain outcome - but you have to 
make it about THEM. You can tie most anything back to your company’s 
value prop, but you have to catch their attention first!

Where to Search

LinkedIn can be a treasure trove!


● What is their role? What is their industry?

● Posts: What are they curious about? What do they share? What 

matters to them?
● Is there anything PERSONAL?


○ Where did they go to college?

○ Where they part of a Greek organization?

○ Do they have charities listed they donate time to or support?

○ Do they mention a pet? A family?

○ Are their business influencers they follow?


Ask Google

● Can you find another social media page? Facebook, Twitter, 

Goodreads (social media for book lovers, it can                    be gold. 
Books are always a great send).
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Step 2: Use these details to choose an experiences that will stand out, but make 
sure to tie back to your company/product and the why behind the send.
 

Remember: If you’re using a personal piece of information, tread carefully and be clear why 
you’re sending. The lines between business and personal lives are blurring, but it’s wise to 
stick to safe topics.  Anything mentioned on LinkedIn is generally fair game.

Bad Send:

● Example: A VP posts a photo on Instagram of a bachelorette in Vegas.

● “I see you partied in Vegas recently - here’s a cocktail kit to keep the fun 

going!”

○ Not business appropriate. Does not tie back to your product or ask. 

Will come off as creepy.

Good Send:

● Example: A sales leader posted a photo on LinkedIn enjoying a celebratory 

cigar.
● “As someone who enjoys a celebratory cigar, it’s important to have a good 

cutter. Similarly, as a sales leader, it is equally important to have a good tool 
to sharpen the skills of your sales reps. Are you open to blocking off some 
time to unpack how {company name} is the “cigar cutter” to your team at 
{company}?”

○ Reveleant to contact. Ties back to why your sending. Asks for 

meeting.

● Don’t overthink! An alternative send could have been a bottle of 

Champagne for a congrats and to celebrate with them!
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The Play: eGifts 

eGifts are sent in real time! So you 
can make an instant impact.


Two ways of sending egifts:

● Send Via Sendoso Generated Email 

with a templated note.

● Generate a link to embed in an email 


○ egifts have a better open rate 
when a link is generated and 
added to your own email 
outreach.


○ PRO TIP: Send link via a 
LinkedIn Message

All eGifts have tracking!  Get alerts when your 
contacts, open the email, click and redeem 
your gift card. 

● Best Practice: Follow up shortly after 

egift is opened


Sendoso Generated 
Email

Redemption Link 
View

Sendoso Generated 
View
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Send egifts via Linkedin Inmail!



The Play: Sendoso Direct

Its sweet to meet you

Bake up some great customer experiences


We want to help you grow

Plant some new ideas


Brighten up your WFH space/desk

Cultivate customer success


Grow your solutions

Mix up success


Shake up your customer experience

Cheers to you


Send you a “taste” of..

… it’s a piece of cake


Just wanted to “pop” by and say congrats


Tip: Shareables & sweet treats are great for people 
with families or roommates.
Pro Tip: Check what day the vendor ships (i.e. cupcakes 
ship on Mondays or Tuesdays) and mention in your email 
to drive confirmation urgency. “I want to make sure it you 
don’t have to wait!”

½ dozen Donut Kit Baked by Melissa Cupcakes

Peace Lily Plant Desk Succulent 6 Assorted Cookies

El Pepino Margarita Farm Girl Flowers Treat Yourself Cake 
Box



Step 1: Build your own Swag boxes & Add a Custom 
Handwritten note!

Pro Tip: Include your name and contact information on the 
signature of the note. So they know who the package is from 
and how to thank you. 


Best,

Paige @ Sendoso

pjackson@sendoso.com

Step 2: Generate an address confirmation link (vs. having 
Sendoso send the confirmation email) and embed in a 
personalized email. This will have a better confirmation rate.

Step 3: After your package arrives you will receive a delivery 
notification email - it is crucial to follow up within 24 hours!

The Play: Swag Sends/
Custom Bundles

mailto:pjackson@sendoso.com


Never start a cold outreach with a physical send. A physical send should be 
after at least one initial email or phone call touch(es). 

Step 1: Choose your gift from Amazon 

Pro Tip: Choose a Prime item. It will arrive to the Sendoso warehouse faster 
and help your item arrive more quickly.

Step 2: Choose the contact via Salesforce sync, and generate an address 
confirmation link (vs. having Sendoso send the confirmation email). Embedding 
the confirmation link in a personalized email, will see a better confirmation rate.

Step 3: Include your name and contact information on the signature of the note. 
This note is included in the package with your Amazon item. That way your 
recipient knows who the package is from and how to thank you. 

Cheers,

Paige @ Sendoso

pjackson@sendoso.com

Step 4: Average time between ordering on Amazon and delivery is 7-9 days. 
After your package arrives you will receive a delivery notification email - it is 
crucial to follow up within 24 hours!

The Play: Amazon sends

mailto:pjackson@sendoso.com


Best Practices



● **Never start a cold outreach with a physical send. 
A physical send should be after at least a few 
initial email and/or phone calls **


● Include your send offer in the first or second sentence of 
your email. If you bury it deeper in the email, they likely 
won’t see it and your confirmation success will drop.


● Make it punny! When the contacts are colder, more clever 
and funny messages will get a better response. 

● Try including a photo of the gift you want to give! It’ll get 
them excited, build trust and improve acceptance. 


● If you don’t have a photo, try a related giphy in your 
email! Gifs get great responses. 


● Generate an address confirmation link (vs. having 
Sendoso send the confirmation email) and embed in a 
personalized email. This will have a better confirmation 
rate. These links work great in LinkedIn Messages as well!

Physical Sending  
Tips &  Tricks to getting Addresses Confirmed 



Customize your Address Confirmation Requests 

Greater flexibility & customization with Address Confirmation.

What it does: 


Generate a link for Address Confirmation that you 
can add to your personal emails. Links will take 
recipients to our Address Confirmation landing 
page; will expire in 2 business days


Why it’s cool: 


Customize your message by adding Address 
Confirmation links as CTA’s directly to your emails 
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FEATURE OVERVIEW
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Best Practices
● Best Practices


○ Fold an eGift into your cadence prior to your most common conversion point to decrease time to conversion

○ Use physical sends on decision makers or anytime you find a great social media tidbit you can leverage

○ Create a separate cadence for follow- up


■ The first should be a cadence that will either end with a DM send OR you will identify engaged 
prospects from and leverage digital or physical gifts. This could just be one of your existing cadences.


■ The second should be a follow- up cadence to be used upon receipt of the email delivery notification. 

■ Make a phone call with 1-2 hours of delivery notification. It doesn’t have to be the first follow- up step, 

but we see higher conversions on the phone during that period. 

● Follow- up and Messaging


○ Subject lines:

■ Reference the package you sent that has been delivered


● “About the ___ I sent you”

■ First follow- up message:

■ Leave a couple of lines in the top of the email for personalization and be sure to reference what you 

sent and why you sent it (especially for targeted items off of the Amazon Buy & Send).

■ Tie back to value
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Best Practices, cont’d
1. Always leverage address confirmation when sending physical items!

2. Always include a signature


a. Full name, company and best contact info (email, phone)

3. Follow up upon delivery


a. Best practice is to follow up the same day or next day - strike while the iron is hot!

https://sendoso.zendesk.com/hc/en-us/articles/360040657752


Messaging
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Cadence Structure
Outbound Prospecting Cadence


Day 1										
Follow- Up Cadence


Step 1: Phone									


Step 2: Email									
Delivery Day


Step 1: Phone - within 2 hours of item delivery


Day 3										
Step 2: Email

Step 3: Sendoso eGift (in an email)			


Day 2


Day 4										
Step 3: Email

Step 4: Phone - No VM								


Day 4


Day 5										
Step 4: Phone

Step 5: Phone									
Step 5: Breakup Email


Step 6: Other - Social Touch of choice


Day 7


Step 7: Sendoso Amazon Buy & Send or Shareables


Day 10


Step 8: Phone - Use Drop VM
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SAMPLE MESSAGING TO USE
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SAMPLE MESSAGING TO USE

Linkedin Message
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SAMPLE MESSAGING TO USE
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SAMPLE MESSAGING TO USE
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As someone who ________________, it’s important to __________________. Similarly, as a {persona}, it is equally important to 
_____________. How does blocking off some time sound to unpack how company name is the (item you selected) to your team? 
	 	 	 	 	 	  	 	 	 	
	 	 	 	  
●  Examples:


( VP of Sales @ Uber) “As someone who enjoys a glass of wine, it’s important to enjoy the full experience and enhance the taste. As a sales 
leader, it is equally important to enhance the quality of the sales conversations your reps are having. How does blocking off some time 
sound to unpack how company name is the aerator to your sales team?”


 
(VP of Sales @ Porch) “As someone who is an avid climate enthusiast, it’s important to have the right tools to track rising temperatures. 
Similarly, as a sales leader, it is equally important to have rising temperatures within your sales team when it comes to closed-won 
opportunities. How does blocking off time sound to unpack how company name is the temperature increase to your sales team @ 
Porch?


 
(VP of Sales Thomson Reuters) “As someone who enjoys a celebratory cigar, it’s important to have a good cutter. Similarly, as a 
{persona}, it is equally important of having a good tool to sharpen the skills of their sales reps. How does blocking off some time sound 

to unpack how company name is the “cigar cutter” to your team @ TR?  
 	 	 	 	 	 	 	 	 	 


	 	 	 	 	 	 	 	  	 	
	 	 	 	 	 


Follow-up Messaging Template
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SAMPLE MESSAGING- CLOSED LOST REACHING OUT!
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SAMPLE MESSAGING- GIFT OPTIONS IDEA


